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EMPLOYEE CONFERENCE 2009
ASHFIELD HOMES DOES THE EGGS FACTOR!

Wow What a Scorcher!

At a Team Building workshop which involved around 40 people at a time, you received advice and
guidance on how to manage your money more effectively , you listened to an inspirational manic speak -
er on the subject of customer service excellence and you had the opportunity to let the Comp any know
what it s like to be an employee through the Employee Survey .

You may have enjoyed a relaxing head and shoulder massage or found out about the st ate of your
health from a qualified Health Assessor .  Did you discuss pensions with Nottinghamshire County
Council’ s Pension advisers? Get advice on stopping smoking from the NHS New Leaf adviser? Or per -
haps you picked out your bicycle through the Comp any’s Cycle to W ork scheme.

The evaluation questionnaires for the event are currently being correlated with a view to improving the
conference for next year .
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In recent weeks your Team will have been 
visited by Angela Green of the Human Resources Team to speak to you about a new Health and Wellbeing Pilot that
the Company has agreed to take part in for a period of six months from 1 July, 2009.

The Online Personal Health Management System has been designed with busy people in mind who find it difficult to
take time out for general health and wellbeing.

Many of you will no doubt have visited the website and seen for yourselves the benefits it has to offer:- 
• Personal Training Plan                                    •Weight Management
• 10 minute wellness                                         • Stress Management
• Advice Centre                                                • Ask the Expert

The website can be accessed from home or from any location which has an internet connection, for those of you who
don’t have an individual p.c. at work, there are pods located within the Depot for your use.  Please bear in mind that
the usual guidelines apply when accessing the internet at work, for further information please refer to the Company’s
Communications Policy.

The online system offers total flexibility, as well as complete confidentiality, you can enter into a personal training pro-
gramme, weight management system or the 10 minute wellness programme all of which can be tailor made or alterna-
tively just browse the website and pick up the articles, tips and advice on all areas of wellbeing, which also includes
advice on issues such as stress management.  If you can’t find what you are looking for then email the expert with
your specific question.

Ultimately, this scheme is for your benefit, usage will be monitored over the six month pilot period,  obviously if usage
is low then it will be highly unlikely that the benefit will be retained after the six month pilot has expired. 

If your health and wellbeing are important to you then give the Scheme a trial and see what the benefits are and you
can also nominate a friend, partner or family member who will also be able to use the scheme.  Your feedback is also
important so let Revitalised know what you think or alternatively give your feedback to Angela Green via your manag-
er. 

To log on and take advantage of this benefit:-
1. Visit www.ophms.com/Ashfield.aspx
2. Select the option to Click here if you have an Organisation Code
3. Enter the following Organisation Code exactly as it is shown here: ASHFIELD1 
4. Follow the instructions to set up your Username & Password
5. Any problems - email enquiries@revitalised.co.uk

Don’t forget this offer is also available to your friends and family using your Organisation Code
Please note that the system is only suitable for those aged 18 and over.

TAKE ADVANTAGE OF A
GREAT EMPLOYEE BENEFIT

Alternative S port s – Surfing 
If you wanted to try something different this summer and haven’t tried surfing then this could be something that is right
up your alley. 
I got into Surfing in 1987 when I first when to France, and since then I base every holiday on where the waves are. My
wife only figured this out a couple of years ago, when I vanished for a day on our honeymoon. 
Most people don’t relate Surfing to England, but England can be blessed with quality waves spinning onto our shores
from three separate bodies of water. 
If you would like to try surfing, or simply enjoy watching the wave’s crash against the shore I have highlighted
England’s finest spots, with obviously Cornwall being the best!

North Yorkshire - Scarborough – Cayton Bay ***
East Anglia - Lowersoft – Claremont Pier *
South Coast  - Bournemouth Beach * - South Devon and Cornwall - Portwrinkle **
West Cornwall - Sennon Cove ***** - Newquay ***** - Watergate Bay *****
North Devon - Bude**** - Woolacombe ****

Don’t forget your Surf Lingo 
Big Kahuna – Best dude on the beach, Brah – Hawaiian talk for brother or friend, Ding – A dent or hole in your board,
Hotdogger – A show off, Hang Ten – to ride the board with your toes over the nose of the board, Nugg – Hot Girl,
Rocket – Hot Guy, Stick – Another name for your board, Thruster – 3 finned surfboard, Cave Fish – Pale Surfer 
Foamer – People riding the foam part of the wave – good for kids!, Flounder – Someone splashing about without
catching any waves.                                                                                                       
Peter Worrall
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Million Pound Question……….

How many tentacles does a squid have? 

(Answer at the bottom of the Company Zone)
BREAKING NEWS ……

BREAKING NEWS

There’s been a big bust up in the
biscuit tin!  A Bandit called Rocky
who was Crackers hit a Penguin
over the head with a Club, tied
him to a Wagon Wheel with a Blue
Riband, kidnapped a Trophy and
made his Breakaway in a Taxi.
The police say Rocky was last
seen just After Eight by a Viscount
from Maryland hobnobbing a
Ginger Nut.  Unfortunately they
have not got a crumb of evidence!
(The Jammie Dodger got away!)

Random Fact s
Health 

1.  The liquid inside young coconuts can be used as a substitute for 
blood plasma.

2.  In the average lifetime a person will breathe in about 44 pounds of 
dust.

3.  A sneeze can travel as fast as 100 miles per hour.

4.  25% of your bones are located in your feet

5.  Most dust particles in your house come from dead skin. 

People and Animals

1.  Alfred Hitchcock didn't have a belly button.

2.  Bill Gates designed a traffic control system for Seattle when he was 
only 15!

3.  Goldfish remember better in cold water than warm water.

Womens fact s 

1.  40% of women have hurled footwear at a man.

2.  90 percent of women who walk into a department store immediately 
turn to the right.

Weather 

1.  Forest fires move faster uphill than downhill.

2.  A lightning bolt generates temperatures five times hotter than those 
found at the sun's surface.

3.  In ten minutes, a hurricane releases more energy than all the world's 
nuclear weapons combined.

Places

1.  In Australia, Burger King is called Hungry Jack's.

2.  One of every 8 married couples in the US last year met online.

3.  Each year, there are more than 40,000 toilet related injuries in the     
United States.

4.  China has more English speakers than the United States.

5.  A man gets robbed in London every 4.5 minutes.

Strange fact s 

1.  The Bible is the most-shoplifted book in the world.

2.  Months that begin on a Sunday will always have a 'Friday the 13th'.

Vikki Harris

Beer Festivals 2009 
A Beer Festival is an
organized event during
which a variety of beers
(and often other alco-
holic drinks) are avail-
able for tasting and pur-
chase. Beer festivals
are held in a number of
countries. The largest
beer festival in the
world is the Oktoberfest in Germany. 

Here is a list of Beer festivals within easy
reach. 

The 2nd Robin Hood Beer Festival will be
from the 8th October to 11th October 2009.
This is held under canvas at the
Nottingham Castle grounds in Nottingham.
I would definitely recommend it. 

The Hawkshead Brewery Summer Beer
Festival, The Beer Hall, Mill Yard, Staveley
– 23rd – 26th July 2009.

Royal Hotel Annual Beer Festival, the royal
hotel, Market Street, Hayfield, High Peak.
– 2nd, 3rd, and 4th October 2009 

Meadow Covert Beer and Cider Festival,
Alford Rd. Edwalton, Nott’s.  Friday 17th
July – 19th July 2009 In conjunction with
British Armour Plate Society Festival
Weekend. Round Heads - Cavaliers -
Knights - live action displays. BBQ. NCT
bus 6 or 7.

?
?
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Figures shown in red have increased on the same period last
year, figures shown in blue have st ayed the same and figures
shown in green have fallen.

INJURY STATISTICS APRIL ’09 - JUNE ‘09
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NEW STARTERS
Sarah Lambert - Repairs
Admin Officer and Peter
Curry - Administration
Assistant.

Vikki Harris - Care-Co-ordinator to Tenancy
Support Officer to cover maternity leave, Angie
Kirkland - Support Centre Co-ordinator to Money
Management Advisor and Sarah Monk -
Administration Support Officer to Support Centre
Co-ordinator

TRANSFERSHuman Resources S trategy
The Company has re-drafted its HR Strategy to ensure it is
still in line with the Business Plan.

The Strategy has identified the tremendous cultural change
that the Company and its employees have gone through.  It
recognises that a major factor in the success of Ashfield
Homes comes down to the employees hard work and com-
mitment, as you have worked together to deliver the vision,
aims and objectives of the Company.

The Strategy shows how Ashfield Homes continually aims
to be an excellent employer by:

-  Recruiting and retaining high quality employees 
-  Training and developing employees
-  Workforce planning and organisational development
-  Providing leadership and effective management
-  Communicating effectively with its employees
-  Managing Change
-  Providing attractive pay, terms and conditions of service 

and benefits

The Strategy also recognises that by investing in the devel-
opment of its workforce it will be able to maintain the excel-
lent standard of services that the Company’s customers
expect.

There is also the commitment to the principle of equality,
diversity and inclusion.  All of the Company’s policies and
procedures are assessed for equality impact to ensure no
practice is in anyway indirectly discriminatory against any
minority group.

The document is available on the intranet.

Keeping our Dignity!
Ashfield Homes has a
duty to ensure that all
employees know that
bullying and harass-
ment at work will not
be tolerated and that all instances of such
behaviour may be viewed as misconduct
which could then lead to disciplinary action
up to and including summary dismissal.
Ashfield Homes has introduced a Dignity at
Work Policy which provides a clear route for
employees who believe that they are experi-
encing bullying or harassment at work to
raise the matter either informally or formally
without fear of recrimination and have it dealt
with.
All employees including managers and
supervisors have received training in the
guise of Equality and Diversity training with a
view to prevent and deal with bullying and
harassment in the workplace. The training
includes an overview of the relevant legisla-
tion and what it means and the measures
needed to deal fairly and effectively with
instances of harassment should they occur. 
Ashfield Homes will keep a confidential
record of any complaints of bullying or
harassment that arise, and once a complaint
has been effectively dealt with, follow up to
ensure that working relationships have
returned to normal and that no further
harassment is taking place.
The Company will also not tolerate any mali-
cious or vexatious allegations made by
employees. Any employee found making
such allegations would be placing their
employment at risk.
The document is available on the intranet.

(Answer to the Million Pound Question is Ten)



Save Energy and Money - Part 2
Wasted energy costs you money and can damage the environment.

The good news is that you can do something about it..

Here are some more small changes that can make a big difference.

Some of our suggestions will cost you nothing.

Some will involve a small outlay that will pay off in the long run.

All of them are easy:

*  Low energy light bulbs last up to 15 times longer and cost about 75% less to run than ‘conventional’ bulbs.

*  Don’t use higher wattage bulbs than you need. Think mood lighting, not Blackpool illuminations.

*  If you leave outside lights on overnight install a low energy bulb.

*  Switch off lights when you leave a room.

*  If you’ve got outside halogen security lights use a movement detector to save wasting energy. Tune it so cats and 
foxes don’t light up your garden at 4am.

GUESS
WHO!

Can you guess your colleagues from these pictures.  There is a prize of £20 in Marks and
Spencers vouchers for the winner.  Send your answers to Peter Wilmot, Human
Resources and Development Manager.  

Z O N EEmpl o yee
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BILLY ATHA - ELECTRICIAN
Tell us a little bit about yourself
My interests are very similar to our previous contributor Bob Cook, although I am slightly younger (sorry Bob!!).  I am
31, I too am a Diving Instructor and I love the outdoors.  I love walking, diving, surfing  and swimming, but with work,
family life and limited time my regular escape is walking my dogs.

What attracted you to work in Housing?
I enjoy the range and variety of work.  Every job, property and customer is different and I never fail to be surprised! I
wanted to work in Housing for the challenge, our customers are our harshest critics so the demand for quality is high.
AHL is one of the Country’s top achievers, and working for a company with this pedigree is where I wanted to be.

What are your ambitions?
Be healthy, happy and try to create more time for myself and my family.

What is your favourite movie?
Papillon

If you were stranded on a desert island, who would you most want to be stranded with, and what 3 posses -
sions wouldn’t you be without?
I would like to take my immediate family and dogs, along with my dive gear, surf board and a copy of the Count of
Monte Cristo.

SITUATIONAL AWARENESS
Situational awareness is the term used by the Police and driving professionals, and is clearly linked to safe driv-
ing. It’s the ability to constantly analyze how you are driving, spot potential threats,  thinking ‘what if’ and knowing
what to do in an emergency. Sounds difficult but its not. Let’s break it down into easier parts.

SCANNING FOR POTENTIAL THREATS
This is not only watching the vehicle in front, it is checking your rear view mirror regularly so you are aware of
any hazard behind you. It is also checking the road in front of the vehicle you are following to see if there are
potential hazards such as vehicles turning, traffic lights, petrol stations or parked cars etc. Other potential threats
are road junctions, school crossings, in fact anything that may have the potential for you to have an accident. A
good way to remember this part of safe driving is LOOK, THINK, ANTICIPATE. For example, you are driving
down a country road; you look in your rear view mirror and see a vehicle about to overtake you. However,
because you have been scanning the road in front of the vehicle you are following you see a car waiting to turn
right, into a petrol station. You think ‘this is going to be close’ so you slow down allowing the car that is overtaking
you to get in front of you in time. Your situational awareness has analyzed the danger; you have had enough
time to react thus avoiding an accident not of your making.

ANTICIPATION (or ‘WHA T IF?)
Anticipation is the ability to think ahead and can be defined as looking out for the unexpected and being ready for
it. What if the car coming towards me veered into my lane? What would I do? If you are thinking this at all times,
the reaction time you would have IF that vehicle veered towards you would be greater, giving you more time to
take evasive action. ‘What if there is a child ready to run into the road behind that parked car because I can see
children playing there? Is my speed low enough to avoid hitting them? What would I do to avoid them? After all,
do any of us know exactly what our journeys home are going to be like tonight, what hazards we are likely to
encounter, or indeed the standards of other road users? A good driver is constantly analyzing the situation
around them and looking out for any potential hazards, whilst doing this they are also anticipating the worst and
preparing for it. If this is done correctly and practised regularly, the reaction time that you have to avoid a collision
would increase, reducing the likelihood of you being injured in an accident. 

THE WEATHER AND OTHER DISTRACTIONS
Weather conditions are also a major factor in safe driving. We are all aware of the dangers of driving in fog, snow
and other potentially dangerous conditions; this is a topic we will cover in the next edition of ‘The Zone’.
Distractions may also be a danger, such as in car entertainment equipment or a major one for the parents out
there, screaming kids! If something is distracting you whilst you are driving, remove it so it doesn’t become an
issue anymore, (unfortunately this is no good regarding the kids!). In this situation, regular stops, or games would
suffice to calm them, just so long as their behaviour doesn’t become a serious threat to your concentration when
driving. 

Did you know that 169 children under the age of 8 died in road accident s in 2006
with over 2,700 other under 8’ s seriously injured.
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A WEEKEND IN DUBLIN!!!

Top o’ the mornin’ to ya!  Well, it all start-
ed with two flights to Dublin from East
Midlands. My sister and I arrived in Dublin 
after a very smooth 40 minute flight.  Our Hotel the Best Western Premier Plaza was two minutes
away from the main O’ Connell Street where all the shops are, and a ten minute walk from Temple
Bar where all the bars and restaurants are.   We stopped and had the obligatory pint of Guinness,
and yes it is true what they say, Guinness does taste different in Ireland! As it tends to happen in
these situations we were forced to sample a few more pints in several more bars just to be sure, as
well as highly scientific. The only draw back to this vital experiment was that the food and drink in
Dublin was expensive. The Guinness worked out at around £4.30 per pint and the wine was even
more than that. The food we ate in Dublin was very nice but also quite pricey. I do have a vague rec-
ollection of ordering two medium McDonalds meals at 4am on Sat and almost having a coronary
when I worked it out to £11! The cost of meals in the nice restaurants was not too dissimilar to a nice
meal in the UK and I’m happy to report the food was lovely.   We took an open top bus ride around
Dublin and took in the sights.  There are many castles, museums and monuments to look around
and take in. Unfortunately I am struggling to recall them for some strange reason; it must be the jet
lag!   I did intend to be more factual about the lovely city of Dublin in my article, but the Guinness
Storehouse had me in its grasp. The Guinness Storehouse [€15pp] is a seven story museum devot-
ed to the black stuff; the best part is getting your pint served to you in The Gravity Bar on the sev-
enth floor. The Gravity Bar is circular bar with a 360 degree view out all over the city.  Fantastic!  If I
had to sum my weekend in Dublin up, I’d say grab your partner, friends or family and to hell with the
budget, go and make some memories. For me a couple of days were enough, [can’t think why] but I
really enjoyed it. The Irish people were friendly and helpful, the flights and transfers were cheap, and
the atmosphere was good. 

Vikki Harris
The 9000 year lease – Signed by
Arthur Guinness for The Storehouse

The Essential Herb Guide by David T attersall
Spice up your cooking with my essential guide to herbs.

Basil has a peppery sweet anise-like flavour that has an affinity with
tomatoes, peppers, creamy cheeses, parmesan, olive oil, peaches,
strawberries and white chocolate. It is wonderful infused into custard
or syrup for peach ice cream or sorbet.

Bay leaves add a sweet fragrance to both sweet and savoury dishes,
especially milk and cream-based recipes such as cheese sauce and
custard. Traditionally added to meat, bay also removes bitterness
when boiled with cauliflower or wine.

Borage is often sold in the summer for Pimm’s and wine cups. It has a mild cucumber flavour that
works best uncooked, such as in egg sandwiches, cucumber yoghurt and champagne jelly. 

CONTINUED over the page
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Chives and their flowers are best eaten raw and can replace garlic in salads. Try
beating into cream cheese with other herbs or adding to chilled soups.

Mint such as you might buy in the supermarket, will bring out the sweet notes in
savoury dishes that contain lamb, young root vegetables, salad leaves, spinach,
salmon, squid and prawns.

Parsley adds a refreshing bitter note to an incredible array of savoury dishes. Curly or flat leaf parsley taste
the same, and go particularly well with butter, cream, citrus zest and juice, nut olis, most fowl, fish and meat,
bread and of course wine.

Rosemary is another “sweet” herb. It adds fragrant sweetness to chicken, lamb and beef, as well as fruit and
desserts such as custard, lemon sugar syrup, biscuits, cakes, meringues and pears. 

Sage is traditionally teamed with pork and duck, as its slightly medicinal flavour counteracts their richness. It
goes well with parma ham, bacon, onions, butter, cream and broad beans.

Tarragon tastes wonderful infused into vinegar, wine or cream. It has a natural affinity with tomatoes, butter,
eggs, fish and meat, but also tastes good with root vegetables, salad leaves and fruits such as peaches and
cherries

Thyme is often used to flavour meats, soups and stews. It has a particular affinity to and is often used as a
primary flavour with lamb, tomatoes and eggs. Thyme, while flavourful, does not overpower and blends well
with other herbs and spices and is sold both fresh and dried. 

Michael Jackson “King of Pop” (1958 - 2009)
Michael Jackson was born on August 29, 1958 in Gary, Indiana, United States
and died June 25, 2009 (aged 50), Westwood, Los Angeles, California. He was
the third biggest-selling pop act of all time, after The Beatles and Elvis Presley,
with album sales of 750 million.  He released 10 solo albums containing original
material: Got to be There; Music & Me; Ben; Forever Michael; Off the Wall;
Thriller; Bad; Dangerous; HIStory and Invincible. 
He was finishing rehearsals for a series of 50 concerts at the O2 Arena beginning
on 13 July, around 800,000 people had bought tickets worth a total of £52m. 
More than 1.6million people applied for tickets to attend the star’s memorial service in Los Angeles.

One of the many things Michael Jackson was famous for was the Moonwalk.  Try our 7 easy steps
learn to Moonwalk.

Step 1 - You do not need a pair of early 1980s retro Michael Jackson moon boots. Just find a pair of
shoes with smooth soles (not hiking boots) like Converse high-tops or dress shoes. If all else fails,
just wear socks.
Step 2 - Find a flat, smooth surface that won't provide an immense amount of friction. Wood floors
are ideal, while concrete or rubber surfaces will hinder you. Carpet, depending on the length (the
shorter the better) can be effective.
Step 3 - Lift your left leg into the "l" position, so that the toe of your left leg is pointed to the floor.
You are ready to moonwalk like Michael Jackson.
Step 4 - Place your right foot about 12 inches in front of the left.
Step 5 - Slide your right heel back so that it is even with your left foot.
Step 6 - Snap the left heel down and raise the right heel simultaneously so the right heel assumes
the "l" position. You have now completed the first step of the moonwalking dance!
Step 7 - Repeat! Keep repeating the movement, alternating feet to execute the dance.

The Essential Herb
Guide (Continued)


